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Introduction

The Tamil civilisation is classified into five
categories based on the nature of land and
geographical conditions. The Kurinji is named as
the civilisation of peoples living in hills and related
locations. It consists of the very old Tamil heritage
in which Tamil society upgraded from hunting
to cultivation as a result of civilisation process.
At present this peoples legally recognised as tribal
community. Their customs, tradition and lifestyle
are very natural and mingled with the same. The
collection of herbals, honey. cultivation and
maintaining the live stocks are the major sources
of income for their sustainability in Tamil Nadu.
One part of the peoples is working in the tea and
coffee estates situated in nearby area. The
education and basic medical facilities for tribal
are far away in this hill area.

Production and Marketing Practices of
Green Products in Selected Tribal Villages of
Vallparai Taluk of Coimbatore District

The invention and development of green
production system coincided with
development of civilisation of human
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community. A fter the industrial revolution. there
was the deviation of process of development of’
civilisation from the philosophy of greenish
moments. Non organic production and
cultivation systems are replaced in this place of
organic system. In this situation. natural
cultivation technology and production system is
totally abolished in industrial developed area. The
certain areas where the modern production
system and methods did not invade due to
geographical nature and distance from industrial
area are preserving the inheriting production
methods and practices. The deep vallparai hills
and its surrounding locations are far away from
this type of mass modern non -organic
cultivation methods. The tribal from this vallparai
hills of Coimbatore district are cultivating.
collecting the herbals & honey and maintaininz
the livestock with natural background. Hill area
is always subject to disaster from natural
calmatives and destruction of cultivation from
animals. It contains unexpected danger from the
above said things. There are no immediate
prevention measures for any kind of hazardous.
It results loss to crops and live stocks of tribal.
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These peoples always making a struggle for
cultivation and collecting of herbal and honey in
dangerous hills.

Statement of the problem

The relationship between media and hills area
are not favourable manner. Even though all the
three types of Medias such as Indoor media,
Outdoor media and Social media are partially
available in this vallparai taluk. But lack of
knowledge about the Medias, lack of experience
or training in utilisation of this Medias, lack of
availability of media, lack of infrastructure
facilities such as net work connection, electricity
in all time and other relevant measures create
the gap between the Medias and producers and
traders of Vallparai area. This is the main
difficulties in usage of media to promote the
bunnies of green products. There is a limited
scope of trading of green products in Tribal area.
Sothere is important problem in selection of right
and suitable media among the uneducated tribal.
The second issue to forecast the expected impact
and cost consideration for usage of any kind of
Medias. The government and member of social
Medias are promoting the green products. But
there is wide gap between the tribal and
promoters. The promotion strategy exactly
represents the real position. In addition to it, big
private companies promote the tribal products
in their own brand name. They ignore the tribal
who is the primary source of green trading. It is
happening in medicine field. So the study has
been undertaken to assess the impact of media
in green marketing of Vallparai taluk.

Objectives of the study

I. To analysis the nature and pattern of
production and marketing practices of Green
Products in tribal Villages of Vallparai Taluk
ol Coimbatore District.
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. To assess the degree extend to which the
media promotes the production and sales of
Green Products in tribal Villages of Vallparai
Taluk of Coimbatore District
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- To evaluate the impact o
production, distribution and s
products in tribal Villages of
of Coimbatore District

f media on
ales of green
Vallpary; Taly

4. To suggest implementable recom
to solve the issues and challenges in
intervention of media on productiop and
marketing practices of Green Products in

tribal Villages of Vallparai Taluk of Coimbatore
District

Mendatjgy,

Scope and limitation

The study has confined with its scope to
analysis the production and marketing syste,
of green products and to identify the special
features of green product marketing other than
General goods and services. It consists of green
Product Policy, green production planning ang
control, production methods and production
scheduling, costing and pricing policies, Branding,
Advertising & Personal selling, Physical
distribution Channel, Customer satisfaction and
customer preferences, Sales turnover, Profit
orientation (Short & long term) and Expansion
and diversification. The study period is limited as
2014-15 to 2017-18. The study is conducted in
Vallparai Taluk of Coimbatore District.

Research design

Itis a descriptive cum analytical study. The
vallparai, Karamalai, Nirar, Solaiyar areas were
selected for this study based on convenient
sampling method. Out of this areas, 25 tribal green
small producers including 7 producers cum
traders and 25 consumers of green products
were selected as a sampling of this study based
on simple random techniques by using lottery
method. By using pretested two types of
interview schedule, Primary data is collected
from the two types sample respondents such
as producers and customers through interview
with the same. The Collected data is properly
coded, tabulated and Analyzed by using Statistical
Tools such as Percentage , Average methods
One way ANOVA and 't' -Test and interpreted.
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Green Products and Media: Analysis of Green Production Practices

Table |

SL. Mot o i I\‘:ll:..:'n Score :)I' (;':\'cn I’r(:tul"ers ¥ ¢

No. Productio Sma Yiedium o R LT [T

s - producers | producers producers i | Froebily
Green Product Policy

] &Choice  Of Green 2.9783 3.2500 2.6154 0.9269 0.3982
Product
Green Production

5, / y

2 Planning And Control 3.0435 3.6940 2.6923 0.7158 0.4906
Production  Methods

2 ) ~ -

> And Its Process 2.9783 3.0000 2.6923 0.2452 0.7829
Land And Its Natural

7 90D 1 3

4 Cilamities 2.9022 3.0278 2.3846 0.8991 0.4093
Optimum

5 Costing And Pricing 3.8370 3.6944 3.1538 2.0505 0.1326
Policies,

6 l‘f]“;'l:z‘“o" made ] T 32468 34615 0.7969 | 0.4528

* Significant at 5 percent level (Sources: Complied from primary Data)

It is observed that considering the mean of 3.8370 and 3.6944 respectively and in case
scores of the variables, in case of Micro of Medium producers their main features of
Producers and small producers their main production aimed at “Utilisation of organic
features of production aimed at optimum costing inputs™ by having a mean score of 3.4615.

and pricing policies by having high mean score

Assessment of Role of Media on Marketing of Green Products:

Table: 2
Green producers Customers
] N=25 N=2§ Level
Sl Criterion Variables Mean | Std. | Mean | Sta. “pr of
No. = Deviation = Deviation | Value Significance
X ‘S’ : ‘S’
Rural Marketing
I Stategy And 37193 1 L.E17 3.0000 | 1.330 2.60° 0014
Planning »
Hill Natural " ~ <
2 Environment With Its 33509 | 1.072 3.1852 1 1.210 0.65 0518
3 Green Marketing Mix 34211 | 1.356 3.2222 | 0.974 0.88 0.384
Rural Market
A Targeting And 34035 | 0.957 3.5926 | 0.636 -1.23 0218
Position
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< | Customer Preferences & 3.7895 | 1133 4011 0751 | oo

~ | Satsfaction . sl s |37 97 0-058

6 | Advertising & Personal Selling, 3.50 20 L2.1178 ) 1.013 097

7 | Physical Distribution Channel 3.4737 | 1.206 3.?33(_) Tﬁ 031 0336

8 | Grading And Standardisation : 29123 1 1.393 | 251 SL _& 1.3 0.7(,0

o | Sales Turnover, Profit Orientation 3.5088 | 1.325 35185 L2 | o 0 0.1 95
(Short & Long Term) 03 0.974

*Significant at 5 percent level

It is observed that considering the mean
scores of the variables, both Green producers
and Customers have given high mean scores to

The variable *Ryrq) Marketjp st

. " ~ r
Planning™ was found (o pe Statistica| ate
at 5 percent level, since its v

. . % o Value Wi lcam
the variable, *“customer satisfaction & which is higher than the table - ‘as 2.60‘
preferences™ (3.7895, 4.1111). Therefore, it was concludeg that lher: e,
. . = . . e . - S .v W
The Green producers have also favoured significant difference f” Perceptiop betwvas
= 8 i I Green producers and Customers 1gyyn.q  ceN
the factor. “Rural marketing strategy an A "’W«rds”
g ) d Assessment of role of medjg On Tiackos N
planning™ (3.7193) and the Customers favoure : e marl\e“ng of
towards “Advertising & Personal selling,” green products.
(3.7778) by giving high mean scores.
Impact of Medias with Respect to Green Products in Vallparai Taluk of Coimbatore Distriey
Table: 3
S| Mean Score-Related to Media
No Nature of impact Indoor | Outdoor | Social Rati F“
- media | media | media  RAtio | Probabiliy
Replacing with  organic ~
| 9 )
products | 3.6667 3.4048 3.6528  0.658] 0.5195
Education and awareness on o
5 o) 2
2 green products 33333 2.9762 3.5139  32905" | 0.0402
3 Creating green brand image 3.5926 3.2857 3.3611 04819 | 0.6187
4 New use of products 3.5556 3.4286 3.4028 02812 |0.7553
5 Publicity for green products 38519 3.6667 3.9583 09755 | 0.379
Changing attitudes towards . p—
6 green products 4.0000 3.2857 3.6389  3.5396" | 0.0317
7 Preference for local producers  3.7037 3.2'143 3.5694 1.6807 | 0.1900
Promotion of good will &
8 customer relation of local 3.0000 2.7619 2.8i94 02474 | 0.7811
producers
Information regarding  the
9 properties  and benefits of 3.6296 | 3.1905 3.6528  1.7292 | 0.1813
areen products

* Significant at 5 percent level
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From the above table it was found that in
case of replacing the organic products indoor

media influences more with a mean score of

3.6667 and in case of education and awareness

on green products social media influences more
with a mean score of 3.5139.

It was noticed from above table that indoor
media received high rating in case of following
variable like “Replacing the organic product™
(3.6667), “Changing attitudes towards green
products™ (4.000,), “Preference for local
producers™ (3.7037).In case of social media the
following factors received high rating like
“Education and awareness on green products™
(3.5139) and “Information regarding the
properties and benefits of green products™
received rating of (3.6528)

Significant difference of perception among
the nature of Impact of all Medias was found in
respect of the two variables, “Education and
awareness on green products™ (3.2903) and
“Changing attitudes towards green products™
(3.5396). The *F* values were found to be
statistically significant at 5 percent level since
these values were above the tabled ‘F* Value.
Therefore, these two variables were considered

to be influencing the work environment.
Findings:

I. It was found that for both Green producers
and Customers have given high mean scores
to the variable, “customer satisfaction &
preferences™ ( 3.7895, 4.1111).

12

It was found that Green producers have also
favoured the factor, “Rural marketing
strategy and planning™ (3.7193) and the
Customers favoured towards “Advertising &
Personal selling,” (3.7778) by giving high
mean scores.

ISSN : 0975-9999 (P), 2349-1655 (0)

. It was found that indoor media received high
rating in case of following variable “Changing
attitudes towards green products™ (4.000.,).

. In case of social media “Information
regarding the properties and benefits of green
products™ received high rating of (3.6528).

Conclusion:

In future the influence of media the public
can be get awareness of green products and its
benefits, inorganic products and its effects,
attitude of environmental safe, government rules
and policies the green products usage and its
marketing will be widely become growth.
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Introduction

The one of the oldest production system in
this earth is organic production system. Now
days the experts in genetics, agricultural and
environmental fields are providing more and more
attention to redefine the production of goods
and services in organic nature due to natural
imbalance and increased number of disease and
side effects to human community. The
government and health care agencies prefer
themselves to set the green consumption trend
in this world. It is not extremely possible to
replaces the non organic products market into
organic one in our highly populated country. But
the prevailing nature and scope of marketing for
green products can be extended slowly.

Green marketing in Coimbatore District —
Problem Formation and Research
Methodology:

The shift of Coimbatore district from
agriculture background to industrial background
designate the progress in Education, Health care
sector. Cotton and apparel industry,
establishment of large number of MSMEs in iron
and steel sectors agro-based industries and
agricultural sector. It consists of Hills, Rivers
and Rich cultivating Land and industrial zone.
But there is a negative relationship between the

SELP Journal of Social Science
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degree of economic growth and level of qualities
of nature and its conditions. In other words
apparel industries are dramatically proving its
growth status. But the river of Noyal and related
agricultural lands are polluted in Coimbatore and
Tirupur Districts. As an one of important
southern industrial area, Coimbatore district is
providing the employment opportunities to all
types of workers and executives from Madurai,
Dindigul , Ramanathapuram and Thirunelveli
districts. But the labour migration results urban
slum pockets, consumption of non organic
products, occupational and other diseases and
highly stressful cum fluctuating life style. But
there is a lack of awareness and impossibility
regarding the same. So an observation study
based on secondary data has been undergone
entitled on *“The Green Marketing strategies and
Practices in Coimbatore District of Tamil Nadu.”

Green Marketing Strategies and Planning:
The green marketing strategies decide the

nature of business units. The course of actions

of green marketing activities which are follow ed

by marketing entrepreneurs in Coimbatore

districts are as follows

l. Speciality stores for green products of
multiple producers

September 2018
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[I. Speciality stores for green

single producers

111. Producers direct outlet

IV. Dep
products with green

V. Stores formed by
of horticulture department

artmental or chain stores dealing all
products section

producers with support
or tribal

welfare department

products of

ISSN : 0975-9999 (p, B

fess
VI. Producers marketing Organ; )
Nis

VII. Cooperative Institutj
Control of Governme

VIII. Others

gy
on ung

e
nt Amh‘"ilics DI!Q“

Table no: 1

Green Marketing Planning for Business Growth

Green Marketing Planning

ol Dmduqs

UCLS in Uzhayg

S.No Strategic options ; .
) trategy of increasing sales of exjsj
1 Market penetration ot ket Sasediues 4 :rl\zam
Strategy of increasing sales by inm
2 Market Development products into new market ( Herbal Prog g 2reen
Santhai )
Strategy of increasing sales by improving e
3 Product Development products in some way or developing entire|

product for present market .(Pathanjali gre ¥ new

i reen proug

(Sources: Complied from secondary data)

The marketing planning for green products
has entirely different features from other products.
Because it is not only containing monetary
exchange value but also cultural, social and health
care values. In addition to it, certain herbal products
and handloom products of our country represent
and foster our culture. It can be measured by both
quantitatively and qualitatively. Market penetration

SELP Journal of Social Science

strategy is most admirable to this distric
government intervention is playing 5 ke
marketing of some kind of green prod
areas and organic textiles. It can be o
strategic planning includes the hered
government intervention and other re|
(Table no: 1)

The stz
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Table no: 2
Distribution of Selected Green Products and Services in Coimbatore District
SNo P Nan.le _of the green Name of the marketing
_ specialized product organization /agency
I Organic cotton Avanasi and Coimbatore TEA and Apparel Exporting
' block Companies
2 Organic apparel Avanasi and C oimbatore TEA and Apparel Exporting
block Companies
3 Tea and Coffee Vallparai Private tea & coffee companies
Honey. fruits and Anamalai and Vallparai Tribal’s
vegetables
5 Foods grains Anamalai Hills Tribal’s
6 Organic silk saree Vadavalli, Coimbatore Sarvodaya Shangam
7 Organic kora silk saree  Sirumugai and Alangk ombu -

and cotton sarees

Handloom weavers cooperative
Societies

8 Holistic health mgt, Anamalali and Aliyar Mahatma Gandhi natural
Natural Medical research centre, Arivu
services thirukovil,

9 Herbals for medical Anamalai Maruthamalai Sarvodaya Sangham

~and Vallparai patanjali products, Isha yoga
10 Natural foods Anamalai and Aliyar

(Sources; Complied from secondary data)

It is observed that product wise
geographical segmentation for the marketing of
green products can be possible in this Coimbatore

Arivu thirukovil, Isha yoga

district. The area wise segmentation of green
marketing represents the specialized product of
particular area of Coimbatore district.

Green target marketing
Table no: 3

Green target marketing and Positioning

S.No Nature of product Target marketing

| Organic cotton & Apparel Foreign Exporters

2 Herbals and green foods Members of organization of Yoga,
Meditation and holistic health

3 Tribal products Nearby residents and manufactures of
Sidha and Homeopathy medicine

(Sources: Complied from secondary data)

The peoples of remote villages of
Coimbatore district are consuming nearly 25 to
40 percentages of green products in their total
consumption. But position of peoples residing
in urban and semi-urban areas is not in same

SELP Journal of Social Science

manner. Their source of consumption is as the
non organic in this district. So the target market
for green products is the all groups of peoples
residing in urban and semi —urban areas of
Coimbatore District.
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Green marketing organisations:

There are three types of marketers in this
district. One is private business organisation
aiming with profit maximization, second one is

ISSN : 09759999 (), 2349. 4. o

non profit making organisation aiming (,
the services to the public and other o
and cooperative institution yn
control of government authoritje

Dn)\/idc
" Organisaiig,
er the direg,
S(Tab le y,,. )

Table No: 4

Green marketing organisations

SNo Nature of Marketers Name of the major Marketery
I Private Business Organizations I.  Apparel exporters —
(PBOs) a). Eastmen Group of compan ies
( firms and corporate) b). Poppys Group of companies,
¢). Sunrise
d). crystaland etc
2. Domestic marketers —
a) Sathiayam natural foods( p)ltd.
b.) Sakkaraichettiar ( fims ) and et
c.) Nilgirisand et
1 Non Profit Making Organization 1. Mahatma Gandhi natural resmrcm
(NPOs) Anamalai 4
2. Arivu thirukovil, Aliyar
3. Eysa yoga and etc
IIl. | Organization and Cooperative I. Handloom weavers Cooperative Societies
Institution under the Direct under the control of Handloom and texgle
Control of  Government department
Authorities 2. Sarvodaya Sangham, under the control of
Kadhi and village industries
commission(KVIC) , Govemment of India
3. Chinthamani super market under the control
of Cooperative Department
4. Horticulture store established under (he
control of Horticulture Department
5. Tribal products marketing Agencics
6. Traditional Cow Milk producers cooperative
society under the control of Cooperative
Department
7. Uzhavar santhai under the control of
Agriculture Department and etc
(Sources; Complied from secondary data)

The above discussed green marketing without any kind of organisational setup and legal
organisations are in systematic manner. They are permission come under category of informal
carrying the business with following the proper sector. Their course of action and volume and
legal rules and regulation. As against to it, thers valuc of business do not be neglect able in this
are some Kind of small trader and producers who district.
are carrying the green marketing activities

SELP Journal of Social Science 32 September 2018
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Conclusion 3. Shivakumar P. and Senthilkumar. S.
Only one of the remedy for holistic health of “Growing Prospective of Retail Industry in
human community is the green products. The green and around India™, Advances in Management,

cultivation and production system is the means for Vol 4(2), 2011.22.
preservation and generation of the eco system of 4. Subrahmanyam, K.V. and Mruthyunjaya R..

this world. So the philosophy of greenish moments 1978, “Marketing of fruits and vegetables
as supported by M.K. Gandhi, M.S,Swaminathan around Bangalore. Agricultural Marketing,
and Nammalvar are the most optable and relevance 9(1):9-16.23.

to this humen society as their life style. 5. Tripathi, A.and Prasad. A. R. (2009)
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